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Quality of Experience is Critical

Quality of Experience—including service availability—remains the key consideration,
surpassing even breadth of content

WHAT IS THE SINGLE MOST IMPORTANT FACTOR
IN CHOOSING AN OTT VIDEO SERVICE?

Quality of Experience 35%

Amount of Content 32%

7%

Price

Recognizable Brand
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Delivery Issues Lead to Abandonment

ENGAGEMENT REDUCTION (IN MINUTES)

HOW LIKELY ARE YOU TO WATCH
WITH 1% INCREASE IN BUFFERING

FROM THAT SAME PROVIDER AGAIN?
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Source: Conviva, “2015 Consumer Survey Report”, 300 responses
Source: Conviva, 20156 Binge Watching Report”



The Intelligent Control Platform
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MOBILE TRENDS



Mobile’s Impact on OTT

10X Growth

in mobile and tablet viewing
in the past two years.

27% of adults
2.2 Billion watch videos on non-TV

people will be watching devices every day.
online video by 2017.

59% of adults

in the United States watch
OTT content weekly.




Fundamental Shift in How People Watch

Vl_ewer_.Shlp 'S 2012-2013 YOY CHANGE IN U.S. VIDEO CONSUMPTION
mig ratlng to new AND MONTHLY TIME SPENT (HOURS:MINUTES)

devices and

becoming IP-enabled 12%
: 10%

Content providers risk
alienating viewers if
not prepared
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Fragmentation in Mobile Complicates Quality
Measurement

OpenSignal measured
12,000 Android device
models in July 2013
(300% Y-O-Y growth)

And that’s not shrinking...
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Fragmentation in iOS becoming an Issue

With the introduction of
multiple iOS services
(soon Apple TV on i0S),
standardized
measurement of Quality
of Experience and

Engagement is becoming
critical.
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RECOMMENDATIONS
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Recommendations

= First rule of QoE: Admit there’s a problem
= Work towards agreed upon QoE metrics
= Hardware, OS, Frameworks, Platforms

= Measure, measure, measure
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THANK YOU.
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